
THE MUSEUM CAFE 

Nona BEICU 

The role of museum cafes is 
very controversiaJ. On the one 
hand, there are those who thjnk 
that through cafes, museums seek 
to approach their auc]jence in 
such a way as to make it consider 
returrung on ano ther occasion, o n 
the o ther hand, some consider ca fes 
primarily as a source o f income, 
altering that particular museum 
atmosphere. In trus context, it is 
in teres ting to examine the role o f 
museum cafes in Bucharest, having 
as milln benchmarks some o f the 
wo rld's g reatest museums and their 
strategy as an example. 

A museum cafe can be a relaxjng 
space, with a special atmosphere, 
emphasizing the beauty and 
uniqueness o f the museum, 
preserving the museum st:yle, o r 
contrasting stro ngly with it, o ffering 
the pub]jc something new. 

Museum cafes according 
to the speciali ts 

I t seems that commercial 
services are becoming increas ingly 
more impo rtant when the museum 
wants to mect its pubuc. Whether 
it is a shop offe ring souvenjrs, a 
cafe where the visitor can rest, o r 
a restaurant that serves lunch, all 
these featu res are now avill lable to 
the public. 

Timothy Ambrase, autho r of 
/I {11se11111 Basics, ci ai ms that: " Each 
museum sho ulcl havc a place in 
which you can have lunch: a cafe or 
res taurant, or at !cast a place whcre 
visitors can havc rea, coffee or just 
a glass of watcr." 

The main compctition for 
museums, from thjs po int o f view, 
is representecl by the industry 
focused on how people spend 
their free cime, more and more 
steps being taken to please those 
wisrung to spend their spare cime 

utcloors. museum cafe co ulcl 
be an attractive place for touri sts, 
helping them enjoy what they 
have visited or are about to visit, 
o r simply makjng them fee! mo re 
comfortable. 
~ thjs effect, museums in many 

countries have cafes hoping to 
crea te a pleasant atmosphere for 
their visito rs. l t seem that museum 
marketing focus has been g raclually 
clirected towards increas ing revenue 
source , says Fiona McLean, autho r 
of „ Carketing the museum'', losing 
sight o f the visitors , experience 
o f the museum . However, E ilean 
Hooper-Greenh~ilJ statecl in the 
paper „Museums and Their 
Visito rs" that museums are now 
becoming more o rientatecl towards 
their visito rs ' wishes, pointing out 
the fac t that local authoriti es are 
encouragmg managers towa rcl s 
developing new strategies in o rder 
Lo attrac t more vi ito rs. 

E ilean Hooper-Greenhill po ints 
out a frequc nt problem encoun tered 
by today's muscums: very fcw 
museums bave signs drawing 
attention to the fact the museum 
has a cafe, a cloakroom or a sh p 
inside, which coulcl leac! visito rs to 
them. J t often happcns that trus 
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information has been published in 
a gu ide, but it is necessary to have 
signs at the entrance of the museurn 
and then, inside the museum, in 
o rder to guide the visitors to cafes, 
shops and wardrobes. 

Cafe Museurn may play the part 
of a FYI (for your information), 
as Timothy Ambrase claims in 
his <<lVfuseum basics»: « tores and 
restaurants are good opportunities 
to inform v1s1tors about the 
museum, its collections, services, 
events and activities. On tables 
o ne can find inforrnati n about 
the fo llowi ng week's schedule, on 
the back of the rnenu other useful 
information regarding the museum 
can be inserted and also the walls 
can be covered in posters revealing 
the !atest exhibition. A little 
imagination and Aair to provide a 
pleasant experience can add value 
to the visit. « 

It seems that even at non-profit 
museums, commercial services 
have recorded a substantial 
increase. If in the past museums 
offered dinner in the restaurant, 
with a traditional menu for a 
decent price, today's museums 
have developed a variety of new 
expe ri ences in terms of serving 
dinner, including sophisticated, 
luxurious restaurants and cafes. 
An example in this case is the 
restaurant in the Baltimore 1useum 
of rt considered to be a place of 
interest in itself for many visitors. 
lt is very often that museurn 
focus on their catering and serving. 
Museums have discovered the 
benefits of putting many types of 

food at their clients ' dispo al and 
have developed services in this 
direction. «Guggenheim Museum 
Cafe is coordinated by o ne of 
the be t cuJinary arts company 
111 ew Y rk, the Walters Art 
Museum Ga llery în BaJtimore 
has a restaurant with a separate 
entrance from the museum itself, 
and the Center Po mpidou in Paris 
has a restaurant with a remarkable 
view. Some museums also offer 
live music. «, says l eil G. Kotler in 
<<lVfuseum marketing and strategy». 

Catering servJCes serve two 
different purposes: generatrng 
revenue and creating a certain 
atmosphere. The areas where food 
îs served can become real meeting 
points, a place to internalize the 
v1s1t, in contra t with the guiet 
atmo phere of the museum. To 
support this vi w, Fiona Melean 
gives the example of The Scottish 

ational Gallery of Modern 
Art Cafe in Edinburgh, which is 
attracting many customers who 
do not nece arily visit the gallery. 
While some would not agree to such 
a thing, the gallery îs considered a 
resource for the community and 
needs to attract these visitors and 
persuade them to visit it through 
various methods, and not push 
them away. 

To ensure that they have as many 
customers and visitors, mu eums 
have decided to organize and to 
host some events. In the UK, the 
1uscum « ictoria and Alberb> and 

«The Tate Gallery» have inv sted 
in their restaurants and offer 
many features. However, there are 
risks that come with this kind of 
activity: the Guggenheim Museum 
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cafe, for example, is reported 
tO have experienced financial 
losses. «Our expercise !ies not in 
the coordinacion of a re taurant. 
We want it to bccome primarily a 
ervice, and only later a descinacion 

point for visitors, and we want 
it design to be sober.", said Gail 
Harrity, D irector of Finance and 
Administracion. 

Few museum cafe generate 
income, in fact most of them use 
up resources. But there seem to be 
other ad\'antagcs in having a cafe: 
it îs an adclicional attraccion for 
visitors, a means ro prolong the 
visit with a coffee break or even 
clining. And it îs also convenient for 
museum employees who may have 
business mcecings inside the cafe. 

Regarding the stra tegy a museum 
can undertake considering their 
cafe there are more possibilicies. 
There are ca fes with an atmosphere 
similar to the museum's, while there 
are some with a very contrascing 
one. There are some museums 
that offer their public not only 
one cafe, but more, thus aiming to 

picase more segrnents of the target 
audience. 

Cafes in the world's g rea tes t 
museums 

An arcicle published on the 
website www.bloomberg.com, in 

Iarch 2009, announccd that the 
Louvre, with its 8.5 million visitors, 
is the most visited museum in 
the world. Ranked sccond is the 
Brici h luseum, with 5.6 million 
visitors; third place is occupicd 
by The acional allery of 1\rt 

in Washington, with 4.96 million 
vi itors, followcd by the Tate 

lodern Museum 10 London 
with 4.95 million visirors and the 
Metropolitan Museum of Art in 

ew York with 4.82 million vi itors. 
Are there cafes inside these 
museums? Can one have dinner 
after a visit to the mu eum? 

nalyzing the museum that came 
in first, the Louvre, we discover 
that it doesn't have just one cafe, 
but seven of them, offering the 
public a place to relax after visicing 
da Vinci's Mona lJsa or the Venus 
de Milo. l-l ere are the seven cafes, 
their working hours and a brief 
descripcion for each of them: 

The Pyramjd Cafe, open daily 
from 10:00 to 18:00, has a class ic 
style, offers a beauciful view of the 
museum's inner courtyard; 

Cafe du Louvre, open from 9:00 
to 19:00, has an elegant interior, 
twencieth century style, preserving 
some of the museum's sobriety, 
but at the same cime providing a 
pleasant and relaxing atmosphere; 

Cafe RicheLi eu is open from 
10:15 to 17:00, 19:00 or 21:00, 
depending on the calendar and 
holiday periods. The design of 
the three rooms in this modern 
coffee place was madc by Jean-
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Michel Wilmotte in coJJaboratio n 
with arti sts D an.iel Buren and Jean
Pierre Raynaud . Ca fe Richelieu can 
accommodate 60 gues ts fo r dinner 
and up to 150 people fo r cocktaiJs, 
offe ring a lovely view of the glass 
pyramid in the museum's yard; 

Mollien Cafe is open fro m 
10:15 hours to 17:00, 19:00 or 
21 :00, depending o n the calendar 
and holiday periods. Beauti fo ll y 
decorated with parnungs and 
caryatids, with a terrace facing 

apoleon ' s court and the TuiJeri es 
Gardens, Mollien Ca fe is a perfect 
place for breakfast, dinner, or 
cocktaiJ s; 

Denon Cafe , open fro m 9:00 to 

l 9:00, is located on the grouncl Aoor 
of the museum, overlooki ng the 
garden with its pond and fo un tai n. 
T he cafe bas two rooms that can 
accommodate up to 50 guests fo r 
breakfast and dinner; 

Starbucks Coffee: Cafe docu
men tation center, open fro m 9:00 
to 19:00; 

Cafe Marly: open daily between 
8:00 and 14:00. 

h g. 2. Cafe Denon 

Fig. 3 Cafe Ri chclicu 

O pin.io ns differ when it co mes 
to Cafe Iarl y, o ne of the most 
popular museum cafes. Being 
under the arches of the museum , in 
the glass pyramid, s me con sider it 
charrn.ing, with a g reat co ntinentaJ 
cuisine and a beauti fuJ terrace 
where you can enjoy a cocktail or 
an excellen t meaJ. "Yo u could no t 
think of a better locatio n fo r a 
cafe. This cafe is in the Richelieu 
wing of the Louvre museum, with 
a view to apoleon 's co urt and the 
glass pyramid . When the weather is 
n.ice, you can have a drink or mea] 
o n th e terrace and you can enjoy 
the view. The prices are a little 
high, bur of co urse, o ne pays fo r 
the loca tio n just like for the food. 
Cafe farly offers a much caLner 
and mo re refined atmosphere than 
the places in this area that have 
si miJar prices", says o ne custo mer. 

But there are aJso nega tive 
viewpoin ts: " \'{le cam e bere after 
we visited the Louvre. I was 
disappoi nted with tl1eir menu and 
thei r services. If you stilJ want to 
go there, and no t have to eat bad 
and overpriced food, you had 
better sit at a table in fro nt of the 
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f-ig 4 - Cafc i\l arly 

cafe, in the square. There they 
only serve drinks." FoUowing this 
bricf ovcrvicw o ne can no tice that 
the Lo uvre airns to I lease many 
audienccs, offe ring both classic 
style cafes, mirroring the rnuseum's 
style and also more modern cafes 
for a younger public. 1\JI the 
sevcn cafes serve meals with mo re 
or less affordable prices. What 
matters mo t is that the view they 
offer is highJ y enjoyable and that 
it also emphas izes the Lo uvre' s 
arch i rectu re. 

Ranked sccond mos t visited 
museum in the world, thc British 
Museum offers its aucLience two 
cafes. What îs intcresting in this 
case is that the rnuseum ' offici al 
website offcrs its visitors a map to 
point o ut where the cafes are in 
relatio n with the entrancc to the 
museurn and its major exhibitions. 
Th two cafes arc: 

GaUery Cafe , open bcrwcen 
10:00 and 17:00, locatcd downstairs 
: offcrs pasta, soups, salacls, dcsserts, 
cakes, hot and co ld clrinks, all in a 
fri cndly atmosphe re; 

Court Cafes is aJso located 
downstairs, is open between 9:00 
and 17:30 unday to Wednesday 
and between 9:00 uncii 21 :00 from 
Thursday to aturday. 

According to reviews, these are 
both very good cafes: "Gallery 
Cafe, thc m st peaccful place of 
refuge, is in the south-west corner 
of the Aoor and provides goocl 
services. The ourt Cafes offcrs 
snacks and refreshments, but it is 
not as peaceful. The most ex1 ensive 

ptio n would be the Great Court 
restaurant, which bas a view to 
the first Aoor Reacling Room. l t 
offers morning coffee, lunch and 
afternoon rea.", says one visitor. 

l t seems that thesc rnuseum ca fes 
are also trying different approaches 
for diffcrent types o f visitors: the 
GaJJery Cafe is that quiet place 
meant for those in need of a 
break, while the Court Cafes offers 
a mo re ]jvely and energy-fiUed 
atmosphere. 

Occupying thircl place in the to p 
mostvisited museums, TheI ational 
G all ery of Art in \'\/ashington ha 
almost as rnan y ca fes as the Lo uvre: 
five. G arden Cafe, the best known, 
ts o n the ground Aoor and has a 
goocl location in relation to thc 
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res t of the mu seum, as o ne can see 
o n the official website's museum 
map. Concerts are held there and 
desserts and soft drinks are served 
Sundays, bet:ween 16:00 and 18:00. 

Garden Cafe Espafia wiU be 
accessible to the public between 
the 4•h of May - 17'h of September, 

2009; 
Pavilion Cafe overlooks the 

culpture Garden and offers 
salads, pi zza, va rious desserts and 
beverages; 

Cascade Cafe, with a view 
to the wate rfa lJ , offers soups, 
salads, pizzas, desserts and more 
specialties- the menu is available 
for online browsing; 

Espresso & Gelato Bar offers 
19 types of ice cream, sandwiches 
and desserts. 

Regarding the quality of the 
services provided by a museum 
cafe, Timothy Ambrose asks: 
" \X' hat can one say about a museum 
cafe? That the food they offer 
is acceptable, and the place feels 
fa miliar? lf people wou ld fee! more 
com fo rtable to sit on rhe Aoor 
than to sit on chairs, could this be 
accepted as a mere whim? Generally 
speaki ng, are there things peo ple 
can do in order to fee! at home 
inside the museum?" Ultimately, it 
seems that it is possible to creare 
a difference between an ordinary 
cafe and a cafe inside a museum. 
Museum Cafes sho uld make thc 
visitor to fee ! more at home inside 
a museum. 

On the Tate foclern [useum 
Lonclon blog, Piona ibley, edi tor 
of D esign Week, writes an article 
about the museum · s cafe. " Well, 
why shouldn't there bea cafe inside 

the mu eum? It could be a crucial 
facto r in how the new Tate Museum 
i perceived as a place to spend your 
free cime. lf co ntemporary art is a 
passion o f yours, then iris essential 
to have a place to sit down after 
you have visited the exhibitions 
and take it aU in . In a photograph 
taken by Brassai in Paris, în the 
1920 ' s, one thing is su rely visible: 
cafes are those places where life 
reall y happens.» 

As we proceecl , the foll wing 
question ari ses: which are the 
defining elements of a great cafe? 
Of cou rse, there are many factor , 
but amo ng the most important 
are the atmosphere it manages to 
create, with comfortable chairs 
where people can fee! good with 
their friends and the impeccable 
service. Fiona ibley continues 
to describe what a museum cafe 
should be like, quo ting the cience 
Museu m în Lo ndo n and its D ana 
Center Cafe, a cafe that encourages 
the public to be o ptimistic by 
disp layi ng pleasant images and by 
determining it to ques tion life and 
i ts purpose. 

There are ca fes that are true places 
of refuge, areas where people fee! 
more relaxed, cal mer, where they fee ] 
encouraged to internet with other 
people at nearby tables o r where 
they can simply sit around and read 
a book. Should the Tate Museum 
try an experimental setting, in line 
with its style? There are succe ful 
examples în this clirectio n, as Fiona 

ibley statecl , spaces arranged more 
like instaUatio ns rather than tl1 e 
faci liti es inside a cafe, therefore 
creativit)1 has no limits in such 
situations. 
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The question is, ultimately, 
whether the new Tate mu eum 
cafe should bea noisy area, vibrant, 
tirnulating debate, or simply a 

quiet place for reAection? Should it 
re emble the mu eum that hosts it 
or not? 

Looking at the museums that 
are amo ng thc mast visited tourist 
attractions, it is clear that there is 
a strategy in terms of the museum 
cafe. The museums usually offer 
t:wo different types of cafes: some 
with a more elegant and sober 
style, true spaces of refuge, while 
others have more modern cafes 
and an atmosphere that encourages 
sociaLizing. This way, the diverse 
audience can find a place where it 
feel s comfortable. 

Another element that l noticed 
about the Louvre and about other 
museums is the important role 
played by the view that the cafe 
offe r, the setting of the cafe putting 
an emphasis on the museum's 
beaury. And finaUy, another aspect 
which is worth mentioning is the 
fact that catering services are part 
of the museum · s trategy, giving 
a personal touch to the area and 
meeting the public's wishes to serve 
the meal before or after visiting the 
mu eum. 

Cafe museums in Bucharest 
ln recent year. it seems that the 

Bucharest mu eums have startecl 
to become interested in the idea 
of having a museum cafe. While 
stiU early in the process, we have 
three clifferent situations regarding 
this issue: therc are museums that 
already have a cafe (fhe Romanian 
Peasant Museum, The ational 

Museum of ontemporary Art 
and The Museum of Roman.ian 
Literatu re), museums that wiU soon 
open a cafe (fhe Grigore ntipa 

fo scum of atural History) and 
museums that have up uncii recently 
had a coffee shop, but decided to 
give up the se rvice (fhe ational 
Museum of Geology). One of 
the mast famous cafes is in The 
Romanian Peasant's ifuseum: "Just 
as tl1e museum was able to recreate 
the Roma n.ian village and give it 
a cool air that makes it desirable 
for urban hippies, the downstairs 
cafe and terrace have managed to 
establish themselves as a meeting 
spot for Bucharest's cream of the 
crap. ln comparison with the cafe 
from The ationa l Museum of 
Contemporary Art and the Museo 
Cafe, inside The ational Museum 
of Geology, this cafe has a more 
democratic, less exclusive air, which 
makes it more popular." www. 
metropotam.ro argues in an article. 

The first thing we see when we 
come t The Roman.ian Peasant 
Club is that it kceps the style and 
theme of the museum. "Cutlery, 
tables and chairs trying to keep the 
theme of the museum, without 
exaggcrating the folkJore aspect, 
but tf)'ing to merge with the 
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Fig. 7. The Romanian Peasant Club 

surroundjngs: wooden tables, rustic 
painted chairs, waUs decorated 
with all kinds o f o bjects used in 
the work of the land, clay objects 
scattered all over, having various 
fo rms (ashtrays, decanters, vase, 
cups, etc.)." state the writers of 
www.metropotam.ro. Everytrung 
is in perfect harmony with the 
museum and its exhibitions. 

The working hours of the cafe 
are djfferent from those of the 
museum. If The Romanian Peasant 
Mu seum is open between 10:00 
and 18:00, except on Mondays, The 
Romanian Peasant Club is open 
daiJy from 10:00 to 00:00, wruch 
is an indication that the museum 
wishes to keep the visito rs close 
even ourside its program. 

When it comes to spatia] relations, 
namely the arrangement o f tables 
and the manner in wruch people 
are seated, the Romanian Peasant 
Club tables are arranged close 
to each other, but there arc also 
separate tables prepared for the 
customers that 1rnght want a more 
intimate armosphere. The wooden 
tables and chajrs occupy the entire 
surface of the terrace, totaling a 
capacity of over 50 people. There 
are tables for four people, but also 
tables wi th 1 O places for bigger 

groups, swtable for those groups 
of fri ends who want to spend their 
free time toge ther. 

To find ou t about the djversity of 
their food offers and the kind of 
music played, I researched whether 
lunch o r djnner can be served at 
the Romanian Peasant Club and if 
the music played is the regular cafe 
type Qazz, blues). I noticed that 
one can serve soft drink , desserts 
and snacks, but also plates with 
Romaruan Cwsine and salads. An 
interesting and original aspect is 
that popco rn can also be served 
there, and is extremely popular with 
the terrace customers. The music 
played there is what one would 
call "typical cafe music", focusing 
mainJy on jazz and blues. 

The Romanian Peasant's Club 
also has an in fo rmative fu nction, 
allowing visitors to find out about 
the events the museum and the 
o ther cultural institutions are 
organising. For example, around 
the terrace walls in the room and 
on the notice boards located at 
the entrance to the terrace, one 
can see posters remilUscent of 
the " Conferences from the road", 
an ongoing project that museum 
organise , posters aclvertising the 
" ew Romanian film cinema", 
another project currently taking 
place, and the fairs being held at the 
museum on various celebrations. 

Regardjng the customers · age 
range, another interesting aspect 
is that, unlike the other two cafes 
(MNAC and MLR), bere customers 
of all ages can be fo und: chiJdren, 
adolescents, adulrs and seniors. I 
believe rhat an important factor 
contributing to trus age djversity 
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is the outdoor terrac and the 
courtyard with a playground. 

Another welJ known place is the 
cafe of The ational Museum 
of Contemporary Art. The rapid 
ri e of the cafe îs linked to the 
development of the electro scene 
and the first edition of Rokolectiv, 
an electronic music festival. A few 
years ago it was considered the 
mast modern place in Bucharest, 
but things have changed since 
the electro trend !ost part of its 
p pularity. 

This cafe has the same program 
as the mu eum, is open to the 
public claily between 10:00-18:00. 
There are two ways in which this 
could be intcrpreted : on the one 
hand it could be an advantage for 
the museum, thereby ensuring that 
the main customers of the cafe wilJ 
alsa be visiting the museum, on the 
other hancl it could prove to be a 
clisadvantage, because the museum 
fails to attract other customers who 
might later on become visitors of 
the muscum. 

The ational Mu eum of 
ontemporary Art afc is inside 

the museurn, located on the 4•h 
Aoor, accessible via a glass elevator. 
The terrace extends itself outdoors, 
on the roof of the building, where 
one can admire the cityscape as 
a culmination of the museum 
taur. Tables and wooden chairs 
are arranged near one another. l 
noticecl that most of Lhe times 
visitors prefer to just stand and 
admire thc view. 

The terrace is not coverecl, but if 
it rains, customers can move inside. 
Even if the terrace does not offer 
a unique design, being fa irly neutral 

in this aspect, the insicl tables and 
chairs, with their out of the orclinary 
design may draw your attention to 
the fact that you are indeed in a 
museum of contemporary art. As 
regards the nurnber of seats, the 
terrace offers about 40 seats and 
the în ide part can stiJJ offer enough 
room for about 40 people. 

Another thing l noticed was that 
music was not available on the 
terrace. This can be traced to several 
reasons, including that being an 
outdoor terrace, music could affect 
the peace of the neighbors, or that 
sorne visitors prefer silence when 
admiring the exhibits. Also, unlike 
The Romanian Peasant Club which 
informs visitors about events the 
museum organizes, in this case 
there is no information offered on 
the terrace through posters or any 
other material s. 

The third cafc is în The Romanian 
Literature "t-.foseum ancl the terrace 
opening hours cliffer from those 
of the museum. lf the museum îs 
open between I 0:00 and 18:00, "At 
the Mu eum" terrace recetves its 
last clients at 22:00. 

The atmosphere here 1s 
totalJy clifferent from what we 
cncountcrecl tn the other two 
locations. While The Romanian 
Peasant luseum Cafc adopts the 
museum's style and the ational 

luseum of Contemporary Art 
has certain neutralii:)• in terms of 
style, in this case, "At the Museum" 
terrace contrasts sharply with the 
museum in thc vicinil:)• of which 
it is siLuatecl. Tables and chairs are 
macle from plastic and are arranged 
around one anoLl1er, without any 
aesthetic role, just a practicai one. 61 
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The seati ng capacity is above 50, 
coming close to almost 80 available 
seating places. 

Since it is an outdoor terrace 
an I is Jocated close to residential 
buiJdjngs, the Jack of music is easily 
explained. Regarding the diversity 
of its offer, the "At the museum" 
terrace serves soft drinks, coffee, 
beer and hot snacks at affordable 
prices. The kitchen closes at around 
19:30-20:00. 

Conclusions and 
recommendations 

Are museums seeki ng to meet 
their audience by developing a 
new public service in the shape of 
the museum cafe? For now, I do 
not think we can say this because 
we have found cicar differences 
between the public of the museum 
and that of the museum cafe. 

ln most cases we have taken into 
consideration there isn't a strategy 
designed for the museum cafe, 
there is no atternpt to offer thc 
rnuseu m's visitors some benefits 
or to persuade the customers 
of the cafe to become visitors. 
Most often, what happens is that 
museum visitors do not go to 

the cafe ancl the cafe customers 
do not go to visit the museum. 
ln my op1ruon, a first 
recommenclation to acldress thi 
problem is to understancl the 
difference between museum visitors 
ancl cafe customers. Con equently, 
a study shou lcl be clone in order 
to iclentify not only the museum's 
main public, but also how these 
people normally spcnd their leisure 
cime ancl what they would like to 
find inside a museum cafe. I also 

think it would be a goocl idea fo r 
museums to have themes for their 
cafes, fo r exarnple the Romanian 
Literature Museum could address 
young people through its cafe and 
perhaps try to encourage writers 
who are starti ng out with their 
career through various events where 
they could release their book. 

Another very important aspect 
that I would like to underline is the 
informative ro le that a museum cafe 
cou lcl play. A very goocl example in 
this case is given by The Romanian 
Peasant's Club, which promotes 
events that The Rornanian Pea ant 
Museum organizes, presenting 
their posters or sharing informative 
materials about future events. 
Thus, i f at first the cafe's public 
is clifferent from the museum's, 
things can change, and the cafe's 
customer, after being informed 
about the exhibitions and events 
made by the museum, can decide 
to go and visit the museurn. 

Regarding the future of the 
museum, Mr . Dr. Aurora tănescu, 

director of the D epartment of 
PublicRelations, Cultural Marketing 
and Educational Prograrns at 
the Museum of atural History 
" Grigore Antipa", believes that it 
willbecomeaninstitutionof cultural 
entertrunment, because people 
want to fee! better in a museum and 
the museum itself should attract 
other audiences to always keep up 
with what îs happening around 
it. Mădălina r ailia, Secretary of 
Public Relations at the ational 
Museum of Geology, believes that 
in the future the museurn will be a 
public service in the true sense of 
the wnrcl, and that the quaLity of its 
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o ffer wiJJ increase. \Y/e cannot know 
precisely whether these things will 
happen, but what is obvious is that 
museums continue to evolve and 
adapt to contemporary society. 

The " \Y/hi te ight of the 
Museums" and "The ight o f 
cultural institutio ns" have an 
increasingly large auru nce, which 
is an incLication o f the favo rable 
cultural contex t nowadays. lt îs 
a perfect cime for museums to 
improve services, to perfo rm a 
wider range of functions and to 

turn their attention to new po tential 
aucLiences. 

RegarcLing the role o f the 
Bucharest museum cafes, a pos itive 
aspect that 1 no ticed is the recent 
willingness of mu eums to develop 
such a service, as stated by Mr. 
Dragoş eamu , President o f the 

ationaJ etwork o f Museums 
of Romania. learly, in o rder to 
have a strategy adapted to the 
target aucLience, we need experts 

who know how to do thi s, while 
speciali sing in the cultural fie ld in 
Romania is a topic a new as the 
idea o f a cafe in a museum. 

From my point o f view, museums 
must be anchored in the present 
and shouJd be a nice way to find 
information, to spend one's free 
cime, to remember the Romanian 
tracLitions o r Romanian-specific 
art, aJJ without affecting the basic 
functi ons: conservation, research 
and educatio n, but aJways keeping 
an open mind to possible new 
functions. 

The following yea rs will mark 
an evolution in the museum cafe . 
I expect museums to become 
increasingly responsive to public 
desires and to recognize their 
abili ty to sa tisfy these desires. 
\Y/ill museums become places o f 
cultural entertai nment? I believe so, 
and what's more, we shoulcl try to 
reach the standards that the world's 
g rea test museums have imposecl. 
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